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Pop-Up Shops at Frankfurt Airport:  
New Concept Offers Retailers More Flexibility 
 
Fully-equipped retail stores located in existing market places –  

Shop concept provides temporary space for up-and-coming brands 

FRA/js – Frankfurt Airport: a place where the entire world meets. As 

international and diverse as our guests are, so is the retail landscape inside 

the airport. And it is constantly reinventing itself. With the slogan “Be on top, 

rent a pop-up shop”, Fraport AG, the company that operates Frankfurt Airport, 

has developed a new store rental concept to attract popular brands. The 

advantage for brands and operators is that they receive a fully-equipped retail 

space for six months to display their products to a diverse, international 

customer group.  

Birgit Hotzel, Key Account Manager for Retail at Fraport AG explains: “The 

new pop-up shop concept allows us to offer brands and operators a flexible 

short-term rental contract. Without making a big commitment, interested 

brands can try out Frankfurt Airport as a retail location to market their 

products to passengers and visitors.” 

Gridstudio GmbH, a Danish interior systems company, is a collaborating 

partner in the project, ensuring that the spaces offer both functionality and 

timeless design. Their interior system is modularly constructed, thus allowing 

the retail spaces to flexibly meet the needs of the pop-up renters. Fraport has 

already taken care of the structural and fire-protection permits, so the retail 

spaces can be rented out quickly.  

Fraport also supports the marketing of brands renting a pop-up shop with a 

personalized media package. This includes on-site marketing campaigns and 

marketing measures via Fraport’s digital channels, such as the airport’s 

website at www.frankfurt-airport.com, the Instagram account 

#beforetomatojuice and WeChat. For brands that wish to advertise 

themselves and their pop-up store with additional forms of media at Frankfurt 
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Airport, the marketing agency Media Frankfurt GmbH offers a supplementary 

individualized media package at special rates for pop-up renters.   

Currently there are two pop-up areas in the airport: one in the Shopping 

Avenue, which is located in the pre-security section of the airport open to the 

general public, and the other in Concourse B (non-Schengen), airside after 

security and passport control. Which location will work the best for which 

brand depends on the target customer group. “We work together with each 

brand to find the best location for their market entry,” explains Hotzel.    

The first renter to sign up for the airside pop-up shop right after its completion 

in early 2022 was Lakrids by Bülow, a luxury liquorice and chocolate 

manufacturer. “Our goal is to let people around the world know about our 

products and to increase our brand awareness. And where better to do that 

than at an international aviation gateway?,” states Torben Schmidt (Head of 

Sales for Germany, Austria and Switzerland) at Lakrids. 

More information and additional details on the new retail concept can be 

found here.  

– ENDS – 

 

Print-quality photos of Fraport AG and Frankfurt Airport are available for free downloading via 

the photo library on the Fraport Web site. For TV news and information broadcasting 

purposes only, we also offer free footage material for downloading.  If you wish to meet a 

member of our Media Relations team when at Frankfurt Airport, please do not hesitate to 

contact us. Our contact details are available here. 
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About Fraport AG and Frankfurt Airport 
 
Headquartered in Frankfurt, Germany, Fraport AG (Frankfurt Stock Exchange, MDAX) is one 

of the leading players in the global airport business. Fraport’s portfolio of companies spans 

four continents with activities at 30 airports worldwide. In pre-pandemic 2019, more than 182 

million passengers used airports in which Fraport has at least a 50 percent stake. Impacted 
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by the Covid-19 pandemic, Fraport’s majority-owned Group airports welcomed only about 86 

million passengers in 2021. In fiscal year 2021 (Dec. 31), Fraport AG generated revenue of 

€2.1 billion and profit of some €92 million.  

Fraport’s home-base Frankfurt Airport (FRA) is strategically located in the heart of Europe 

at the junction of vital intermodal road, rail and air networks. The surrounding Frankfurt 

Rhine-Main-Neckar region serves as an economic powerhouse and logistics hub for Europe 

and the world. In 2019, FRA welcomed more than 70.5 million passengers and handled 2.1 

million metric tons of cargo. Only 24.8 million passengers traveled through FRA in 2021, due 

to the Covid-19 pandemic. In terms of cargo, FRA ranks first in Europe with 2.3 million metric 

tons handled in 2021. 

 

Click here if you no longer wish to receive Fraport’s press information. 
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