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G oup result for 2009: G owh continues at Gol dbach Medi a

Sustained profitable growth in the offline and online divisions - CHF 306.5 mllion in net
income - 15.7% percent increased in sales - CHF 22.1 nillion in EBTA - CHF 4.8 mllion in
profit for the year - increased profit in ongoing business - proposed dividend of CHF 0.63 -

positive start in the new business year - anticipated growth in sales and EBIT for 2010.

Kisnacht, March 4, 2010. Gol dbach Media, the |l eader in advertising marketing in private

el ectronic, interactive and mobile nmedia in Switzerland, again achieved profitable growth in
2009 in its online and offline divisions, with its international conpanies in ten countries,
despite a challenging market environment. Wth a 15.7% increase in net inconme of CHF 306.5
mllion, the Goup generated EBI TDA of CHF 22.1 million (-3.6% and CHF 18.6 million (-8.3%
in EBIT. At CHF 4.8 nillion (-54%, the profit for the year was halved primarily due to
write-downs involving the print business for sale in Romania. A dividend of CHF 0.63 per
share will be proposed at the General Assenbly. Gol dbach Media anticipates a continuation of
its profitable growth and significant increase in EBIT in 2010, should the economc
situation renmain stable.

In January, Col dbach Media G oup published its provisional sales and division figures for
the 2009 busi ness year. Group turnover consisted of 63%generated in the offline division
and 37%in the online division (prior year 70% of fline, 30%online). The share of incone
generated in the international conpanies (Gernmany, Austria, Croatia, Slovenia, Serbia,

Pol and, Czech Republic, Romania and Russia) increased by 71.2%to CHF 62 nmillion, and
currently contributes to 20% of Group turnover (prior year 14%.

Despite the economically chal | engi ng busi ness environnent, the equity capital ratio rensined
stabl e at 40.2% (prior year 40.8% . Cash and cash equivalents increased to CHF 44.4 nmillion
(prior year CHF 34.5 nmillion). The foreign currency narket was volatile, leading to an
average drop of 4.9%in the value of the euro in relation to the Swiss franc, while the
Polish Zl oty even dropped by 23%

Taking into account the separation of the Romanian print business, the profit from ongoing
busi ness increased by 2.2%to CHF 18.4 million (prior year CHF 18 million). In accordance
with the Group's custonary dividend policy, to be proposed to the sharehol ders of Col dbach
Media will be a 10.5% hi gher dividend of CHF 0.63 per share (prior year CHF 0.57).

Remar kabl e growt h and i nprovenent of the market position in the online division The online
di vi sion, which includes performance narketing and advertising logistics for digital and
interactive media, including online advertising on Internet TV, grew by 42.7%in 2009, wth
sales of CHF 114.5 million (prior year CHF 80.2 nmillion). Organic growth in the online
division anpbunted to 17% or 22.2% when exchange rate adjusted. Conbined in the online

di vision are Gol dbach's conceptual, creative and technol ogical offers for digital and nobile
nmedi a, along with search nmachine marketing and marketing services for Internet advertising.
The online division is conprised of the Sw ss-based conpani es, AdLi nk Medi a and OnEnoti on,
as well as orange8 interactive in Switzerland and Gernmany, and al so WI naa | nternet

tel evision and the marketing conpani es, Gol dbach Media Adriatic, and the subsidiary,
ARBOnedi a, acquired in 2008, which is specialized in marketing in Eastern Europe. They
contributed CHF 3.7 million to EBIT in 2009 (prior year 6.0 mllion). The 38% decrease in
EBI T, despite the positive and profitable course of business, is a result of the high

i nvestnents needed to expand business activities and to gain market share. Furthernore, in
the third quarter of 2009, EBIT was affected by a serious crisis-related market downturn


http://www.presseportal.de/pm/81784/1571595/eans-adhoc-goldbach-media-ag-annual-results-2009

whi ch occurred throughout the online sector, particularly in Poland, the nobst inportant

mar ket for ARBOredi a, which conprises around three-fourths of its revenues. The rapid return
to significant sales growh throughout the entire online division in the fourth quarter of
2009 was not enough to entirely offset the EBIT | osses of the third quarter; neverthel ess
they evoke hope for the current 2010 busi ness year.

The marketing of Internet TV on the whole grew very positively for the online division in
2009. ol dbach Media acquired a 50% stake in Wlmaa Internet TV in January. The tel evision
and computer are merging into one. Internet TV, which is the broadcasting of television
signal s over the Wb, has begun its victory march in Switzerland. As an interactive nedi um
Internet TV opens further marketing potential for Gol dbach Medi a; the know how now bei ng
gathered in Switzerland will be relatively easy to transfer outside the country when the
opportunity to do so arises

Gol dbach Medi a seeks to actively design structural change in the online advertising business
A structural change is underway in the online advertising business, in which the market is
dividing into site-specific and network-wi de advertising offers. This will have a medium
terminpact on the value creation chain and margins in online nmarketing. Gol dbach Medi a
today is taking a leading role in the regions where it is active, in site-specific marketing
and in the design of performance marketing. Through the | ong-term strategic partnership
agreenent signed in 2009 with the European-Anerican Adconi on Group, Coldbach Media is al so
abl e to make network-w de offers. The cooperation with Adconi on provi des Gol dbach Media wth
the exclusive use of an ad-serving technol ogy specialized in performance marketing, in
Switzerland, Austria, the Adriatic region and throughout Eastern Europe. This gives Gol dbach
Medi a access to a network of around 400 nmillion Internet users. The cooperation enabl es

Gol dbach Media to actively design the ongoing structural change in the regions in which it
is active and throughout Eastern Europe, thereby strengthening its position as the |eading
mar ket er of online marketing and online adverti sing.

The offline division is profiting fromthe boom ng advertising trend towards el ectronic
media In the offline division, which is the marketing of advertising tine on private radio
and television, with Tel etext and Adscreen, which are primarily focused on Switzerland,
turnover increased by 3.9% (prior year 1% in 2009, with CHF 193.1 nillion (prior year 185.9
mllion). The econonically challenged environnent of 2009 further accelerated the trend
towards advertising in electronic nmedia. Arong the winners in advertising nedia in
Switzerland in addition to online media, are also TV and radio. Through its focus on the
mar keting of private electronic nedia, Goldbach Media and its IP Multinmedia subsidiary have
over-proportionately profited fromthe negatrend. Wth its TV portfolio of 15 Swiss TV
stations and ei ght Swi ss advertising w ndows, Coldbach Media is the audi ence narket |eader
in German-speaking Switzerland and in 2nd place in French-speaking Switzerland. The offline
di vi sion conprises 63% of Col dbach Media's net incone (prior year 7099 . In what was a
general |y recessive advertising environnent, the offline division further expanded its

mar ket share. The offline division contributed CHF 18.7 nmillion to the EBIT in 2009 (prior
year 18.9 million).

Qutl ook: Growth in turnover and EBIT anticipated After the economc crisis nood fully

engul fed the advertising industry in the third quarter of 2009, particularly in the online
di vision, but also to some degree in the offline division, the fourth quarter w tnessed a
rally on an unprecedented scale. The first two nonths of the 2010 busi ness year seemto
confirmthat the downward trend in the advertising markets has reversed. Gol dbach Media is
off to a positive start in 2010. This particularly applies to the online business in Eastern
Europe, in which, nevertheless, difficult to forecast currency exchange influences may stil
cone to bear. The expansion of the network-w de online advertising offer in the current

busi ness year may al so have a positive inmpact on profits in 2011. Due to the current and
ongoi ng market volatilities, previously unknown on this scale, a reliable forecast for the
current business year is sinply not possible. On the other hand, should the econonic and

mar ket situation remain relatively stable in 2010, Col dbach Media expects further profitable
gromh and a significant increase in EBIT.

" CGol dbach Medi a specialized early on in the marketing of electronic and interactive nedia,"
stated Kl aus Kappel er, CEO of Gol dbach Media. "As a focused advertising |ogistics expert
with great market acceptance and a | eading market position in the online advertising markets
of Eastern Europe and the South Adriatic region, Goldbach Media has good opportunities to
profit fromthe high growth potential. The negative and positive influences in Eastern
Europe are both leading to dramatic narket upheaval. This is also evidenced by the rapidly
growi ng advertising sales for our new client, Facebook, in this region."
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