Diese Meldung kann unter http://www.presseportal.de/pm/63601/1159519/euro-adhoc-financial-figures-balance-sheet-ca-immo-group-2007-
european-league-debut abgerufen werden.

=8 CA IMMO

euro adhoc: Financial Figures/Balance Sheet
CA Immo Group 2007: "European
League" debut

25.03.2008 - 09:28 Uhr, CA Immobilien Anlagen AG

Di scl osure announcenent transnmitted by euro adhoc. The issuer is responsible
for the content of this announcenent.
-------------------------------------------------------------------------------- 25.03. 2008

- Strong fiscal year 2007 for the CAImo Goup: rent incone +60% group result +27%
operating cash-flow +74% - Val ue of real estate assets increases by 17%to reach 2.5 bn EUR -
CA Immp: acquisition of Germany’s Vivico as a platformfor doing business in Gernmany - CA

Imo International: continued growth

After having experienced a year of restructuring in 2006, CA Inm G oup used the past

busi ness year in order to achieve a sustainabl e expansion of its position. Strong increases
were effected in all the inportant nunmbers: rent income rose by 60% the EBITDA by 53% and
the group result by 27% while operating cash-flow increased by a whole 74%

The real estate portfolio was significantly enlarged in terns of floor space and value, with
both figures now at new record highs (floor space 2,074,178 n2; market value 2,535.3 m EUR).
The acquisition at the turn of the year of Germany’s Vivico Group as a future platformfor
all activities in Germany was a further nilestone on the path that, in 2007, saw CA I mo

G oup catapulted into the | eague of Europe’s largest real estate conpanies in 2007. Despite
the nmost unfavourabl e environment on the international capital markets, the group enbarked
on this course as a consistent and | ong-term project.

CA I'mobi lien Anl agen AG new strategi c base in Germany

Over the past two years, CA Imp G oup has expanded into an investnent group. The bundling
of Eastern European business beneath the unmbrella of CA Immp International was mirrored by
the concentration of CA Inmo on the target markets of Austria and Germany. The corporation’s
acqui sition of the Hessen portfolio at the end of 2006 was a major step in this direction.
The acquisition of German real estate devel oper Vivico, which is specialised in the

devel oprment of entire city nei ghbourhoods on forner properties of the Gernan Railways, neans
a new platformfor the group”s Gernan activities. The project devel opnent business in this
important market will be consistently pursued working fromthis base. The know how of Vivico
and the experience of CA ImmbD nean extensive synergies which will stinulate the continued
growt h of CA Immo G oup.

At the end of 2007, the portfolio of CA Inmmo G oup consisted of altogether 212 properties,
di vi ded anpbng 183 income properties and 29 projects in devel opnent, credit purchases and/or
stakes. Total floor space rose by 17%to reach 2,074,178 n2 (incl. projects and parKking
spaces), with the portfolio s value rising against the year before by 20% to reach 2.535 bn
EUR Viewed according to target markets, 40% of the floor space lies in Germany and 32%lie
in Austria, followed by 6% each in Hungary in Romania. In terns of usage, office space
predom nates with a share of 59% of floor space, followed by industrial space and warehouses
with 18% retail space with 9% and hotels and apartnents with 5% each. The average econonic
vacancy rate (based on | oss against ideal financial performance for the year) reached 3.8%
across the group”s entire portfolio, with vacancy at 3.1% on the bal ance sheet date (as
opposed to 7% at the end of 2006).

Rent incone in 2007 was distributed at 36% from Gernany, 22% from Austria and 31% from
eastern and southern Europe. In ternms of usage, offices accounted for 77% of total rental
income, followed by apartments with 9% retail space with 7% hotels at 3% and other fornmns
of use at 4%

In its business results, CA Inm was able to achieve significant increases in all inportant
figures: rental incone rose by 60% over 2006, from77.1 mEUR to 123.3 m EUR Turnover grew
at a simlar rate of 56% and reached 144.6 m EUR (after 92.6 mEUR in 2006). The net result
exhibited growth of 63%to reach 108.7 m EUR for 2007. EBI TDA clinbed by 53%to reach 90.7 m
EUR on the bal ance sheet date. Strong growmh was al so shown by the EBIT, with a plus of 68%
(from90.2 mEUR to 151.5 mEUR), as well as EBT with growth of 26% (from84.3 mEUR to
106.2 mEUR). In accordance with this, the group result grew by 27%to reach 83.9 m EUR
(conpared with 66.4 m EUR the year before) Operating cash-flow lay at 83.4 m EUR, neani ng an
i ncrease of 74%
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Portfolio expansion in Austria and Germany

During the past business year, CA Imvp has significantly expanded its portfolio inits two
core markets: - In Vienna, a package with 23 properties was purchased, nmeaning the addition
of ca. 60,000 nt of floor space to the portfolio in one fell swoop (incl. space still to be
built). - In Germany, 2007 saw the "Hessen Package," purchased the year before, come onto
the bal ance sheet for the first time. These 36 properties enconpass ca. 450,000 nt of

rent abl e space and, in 2007 alone, they yielded rental inconme of ca. 42 mEUR - In the

m ddl e of downtown Berlin, CA Immo purchased a governnent office centre | eased to governnent
| egal offices and totalling 35,000 n2. - In Hanburg, the group is devel oping a state-of-the-
art logistics centre for the textile group Hennes & Mauritz. - An office building in the
Charl ottenburg district of Berlin, near to the Kurfirstendamm conmerci al street, expanded the
Gernman Portfolio by an additional 5,340 n2.

Addi ti onal prom nent changes in the portfolio were the sale of several spaces that did not
fit the overall strategic orientation of the portfolio, as well as the conpletion and
openi ng of the hotel on the Rennweg in Vienna on the property of the former state printing
office. In doing so, CAIlmp not only conpleted its first hotel project single-handedly, but
al so created a landmark in the densely popul ated, high-quality Viennese hotel |andscape.

Acqui sition of real estate devel oper Vivico

The greatest influence on the portfolio and future nmarket presence was doubtless had
however, by the acquisition of the Vivico Goup, which brings to CA Ilmp Goup both
extensive additions to the real estate portfolio as well as the whole range of know how
avail able to this experienced German devel oper of entire city nei ghbourhoods. The Vivico
acqui sition alone increased the value of CAInmp's real estate portfolio by 42% The
increase in space already |eased or currently being devel oped anpbunted to around 6.9 nillion
square netres, with the new additions to be found in the best city-centre areas in cities
like Berlin, Frankfurt am Main, Minich and Col ogne, as well as further large German cities.

CA Inmmo International AG constant use of opportunities in Eastern Europe

The market-listed subsidiary CA I nmobilien Anlagen AG bundl es together the real estate

busi ness of the Group in the states of CEE, SEE and the CIS region. Wth the project

devel opnent fund CA I mmp New Europe and the Hl Hotel fonds fund, further investnment products
with clear content profiles were created for large institutional investors. Local teams in
Budapest, Prague, Bucharest and Bel grade ensure maxi mum | ocal networking

Portfolio of ca. 725,867 nt

The portfolio policy of the conmpany has been characterized by bal anced expansi on and sal es
activities. In sum real estate assets increased by 34% over the 2006 figure to reach 708.4
m EUR (after taking into account sales and purchases, investnents in project devel opnent and
value growh); this included 17 incone properties, seven projects in devel opnent and three
properties for which down-paynents toward a credit-purchase have al ready been nade. These
properties, taken together, offered floor space of around 725,802 nR2 (including projects and
parki ng spaces). In terns of geographic distribution 22% of floor space lie in Hungary,

foll owed by Romania with 20% and Poland with 17% In terms of usage, office space doni nates
the portfolio (ca. 68%of total floor space). Retail space accounted for 15% and hotels for
10% of fl oor space. The average economi c vacancy rate (based on | oss against ideal financia
performance for the year) reached 3.5% and on the bal ance-sheet date the vacancy rate was
at 3.1% (conpared to 7% at the cl ose of 2006).

Busi ness figures show continued positive devel opnent

The inportant business figures for CAlmp International continued to increase: turnover
rose by 10%from47.6 mEUR to 52.3 m EUR Rental inconme remai ned constant at 38.1 m EUR
after having been 38.2 m EUR, since 2007 acquisitions had been concentrated prinmarily on new
proj ect devel opnment and not on incone properties. The net result inmproved by 7%to reach
36.3 mEUR The operating result (EBIT) increased by 30%to make 82.9 m EUR The corporate
result simultaneously clinbed by 41%to reach 67.2 m EUR

Portfolio strategy: targeted growth in all markets

The continued devel opnent of the real estate portfolio in 2007 was characterized by a
m xture of attractive new arrivals and strategically planned, isolated sales. The highlights

anong the new properties: - In Poland, CA lmmp International entered the project "Pol eczk
Busi ness Park" in Warsaw with a stake of 50% The other 50% are held by the joint venture
partner, in which the corporation holds a stake of 25%plus four shares. - In the Czech

Republic, the business hotel "Diplomat Center" in Plzen, the project "CITY Deko" in Prague
and the "English International School" (also in Prague) joined the portfolio. The office
property "Jungmannova" in Prague was sold, with the proceeds fromthe sale representing a
growmh in value of 115% conpared to the cumul ative investnment. - CA Imo International also
expanded its presence in Hungary, adding the office building "Capital Square" in Budapest
and a 50% stake in the project "Duna Center Gyor" (a specialist retail centre). - The
corporation entered the Serbian market for the first tine, with the "Belgrade Ofice Center"
(a credit purchase) and the office building "Sava City". - In Russia, CA Inm Internationa
is to put up the Airport City St. Petersburg together with real estate devel oper Wari npex.



Share price: both corporations subject to unfavourable conditions

In 2007, the share price and performance of CA Imop and CA I mo International stock were
af fected to equal degrees by the turbul ences on the international capital narkets. In the
year's first half, both titles exhibited their usual steady growh. The switch of the CA
Inmmo title into the prine segnent was preceded by a successful capital increase.

At mid-year, the onset of negative devel opnments on financial markets worl dw de al so began to
have a negative effect on the Viennese stock market. Both stocks, like the entire industry,
were unable to escape this downward trend and experienced |arge drops in their value. At the
end of the year, the stock of CAImmp listed at a discount of around 30%to its intrinsic
worth on the bal ance sheet date, with CA Ilmo International stock listing at a discount of
23%

Thi s di screpancy between the actual value of the group and the inmage provided by stock
prices al so suggests that this may be a favourable tinme to purchase this title. It seens
inevitable that the share prices of both CAlmob and CA Inmp International will begin to
reflect the positive business and assets devel opnment of these corporations nuch nore
realistically during the course of 2008.

Qutl ook for 2008

The CA Inmmo Goup will continue on its path of diversification and sustai nabl e expansi on.
In doing so, the enphasis will be on Germany and on those markets in south-eastern Europe in
which the Goup is already well-represented via CAImo International. Particular inportance
wi Il be accorded the business field of "project devel opnent”, and here the focus will be in
particular on the devel opment of city nei ghbourhoods by Vivico in Germany, as well as on the
activities of the HL Hotel fonds fund and CA I mmo New Europe in the regions of SEE and

Russi a.

The pl anned investnent framework for CA Imo Group ampunts to around 600 m EUR for real
estate assets and 350 m EUR each for project devel opnent in Germany (through Vivico) and in
Eastern Europe (through CA I mb New Europe). This ampunts to an investment volune of around
1.3 bn EUR for the further devel opnent of the portfolio. This nmeans that the group”s real
estate assets can be expected to exceed the 5 bn EUR mark by the end of 2008. This does not
affect the strategic objective of naking a profit fromthe sale of properties by selling
bet ween one and three properties worth around 10 to 15% of total real estate assets. Wth
the successful sale of the "Renaissance Tower" in Warsaw in February 2008, part of this

obj ective has already been realized.

For the 2008 results of both CAImp and CA Immp | nternational, one can expect stable
positive devel opment of enterprise val ue.
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